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Mr. Hyoi, the designer of this product, was a friend of Mr. Y, who suffered form severe myopia.
The frame of his glasses became thicker and thicker. This became more and more of a problem.

Then Mr. Hyoi tried to design glasses. The structure can be adjusted freely without
affecting the form of the frame.

As for lenses installed in conventional frames, they can be adjusted to individual position
of the pupil and the optical center only at the retail store. But the glasses designed by Mr.
Hyoi aimed at separating the frame supporting the lens from the main frame. He also
designed the side piece in such a way that you can adjust the lenses in the front and back.
Due to that, the design succeeds in making the lens small and positioning it only a short
distance away from the pupil while maintaining the angle of vision. This also means that
the thickness of the edges is thin.

Monitored by Mr. Y, the product underwent repeated improvement and increased variation in
design. Finally, the development was supported by a grant from Fukui Prefecture's design
center, and thus it became possible to send it out to the world

Perhaps the idea for theses glasses, which remains history, was born of their strong partnership.

As for the series' name, < Concept Y >, it was derived from the name Mr. Y.

(Commentator / Masayuki Kurakata)
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